The Computer Research Center’s Tips for Internet Research 

It is important to remember that there is a difference between "surfing" the Net 

and researching the Net. The following will help you formulate an effective search when researching the Internet. 

1.) Before Going Online 
Before beginning a search, think carefully about the information you want to retrieve. Consider keywords, synonyms and related subjects, and how they will fit into the search you want to conduct 

(i.e. media = newspapers = te1evision = magazine journals, etc.) Write down all the alternatives to your initial search, and update this list as you go. 

2.) Choosing a Search Tool 

There is no single tool that has an index to the entire contents of the Internet. Below you will find a list of common Search Engines, Internet Directories, and Meta Search Engines. Carefully read the "help" sections of each before selecting a search tool to use. 

- Internet Directories 

A list of Internet sites classified by subject content: Yahoo, LookSmart, Yahooligans.   

- Search Engines 

A service that enables you to search the entire Internet for the keywords that you specify: Hotbot, Google, 

Alta Vista. WebCraw1er, Go, Excite. 
 - Meta Search Engines 

A search engine that will automatically send your search to several other search tools and retrieve the results from them: Dogpi1e. Ask Jeeves. Mamma. MetaCraw1er 

3.) Evaluating a Web Site 

Anyone can publish his or her work on the Internet. There is no agency to check the validity of the 

information available to the public. The readers must determine for themselves the validity and quality of the information retrieved. There are a number of guidelines that will help evaluate the content of a Web Site.

■Authority - Who is providing this information? It is safe to assume that institutions, government agencies, companies, and organizations are credible and reliable sources on information. One way to tell if the information comes from one of these sources is to look at the URL (Uniform Resource Locator) for the following formats: 

.com - commercial 

.net - network or Internet provider 

.edu - university or school 

.org - organization 

.mi1- military 

.uk- country code (also: .it, .us, .nv, .jp, etc.) 

.gov - government 

■ Accountability -  Who is claiming responsibility for this work?  If you can not find 

who is accountable for the material, move on to something else. 

■ Timeliness -  Does the article have a date? Look for the date of the last update.  If a site hasn't been updated for a while, or contains no date, be suspicious of the material contained within.

■Reliability - Is the site down all the time? Is it always under construction? If you can't access the               information when you need it, the site is useless. 

■Readability - Is the site user-friendly? Easy to navigate? Nice to look at?   

While this may seem like a superficial criterion, it is very difficult to read a site in which the font is too                          small, or where you can not find the information the site claims to have.
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